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2010 In-State Program�
Goals & Objectives

•  Entice NH residents, NH tourists & eastern MA 
residents to stay & play in NH

•  Make travel within NH new & exciting
•  Give people a reason to take trips close to home, 

rather than just stay at home
•  Promote the entire state



•  NH Dream Vacation Photo Contest
– Last year, NH Dream Vacation Scavenger Hunt

•  2010 program “entry” changes were implemented to 
reduce the barrier to entry to one (1) photo, from three 
(3) photos



2010 In-State Campaign�
Timing�

•  May 24 – September 6, 2010 (15 weeks)
– Last year May 18 – August 9 (12 weeks)

•  2010 campaign extended to capitalize on the 
momentum we saw in 2009 and allow the campaign to 
run its full course through the summer



2010 In-State Campaign�
Sign�
•  Printed and downloadable
•  Both sized 8.5”x11” (larger than last year)
•  New sign color (to differentiate photos from 

last year)



2010 In-State Campaign�
Entry�

•  Only (1) photo to enter & you can submit up 
to five (5) photos
–  2009 campaign mandated at least three (3) 

eligible photos 
–  2010 campaign reduces the barrier to entry to 

allow for more submissions
– New this year, all photos must be submitted at 

the same time & you cannot come back later to 
add more photos



2010 In-State 
Campaign�
Locations�



2010 In-State Campaign�
Prizes�

•  Grand Prize: One (1) contestant wins a 
Dream Vacation, valued at $2,500; selected 
by judges
– First Prizes: Five (5) vacations valued at $500; 

won by popular vote
– Sweepstakes Prizes: There are twelve (12) 

weekly, randomly drawn, $50 Irving Oil gas 
card. Total to be won: $750



2010 In-State Program�
NH Dream Vacation Photo Contest

Here’s How It Works:
1.  Click Away
Go to NHDreamVacation.com
& download the "I Love It
Here” sign. Capture one (1) or
up to five (5) photos from the
photo contest list with the sign.
Creativity is key!



2010 In-State Program�
NH Dream Vacation Photo Contest

Here’s How It Works:
2. Enter Online
Upload your photos at
NHDreamVacation.com to
enter for a chance to win a
dream vacation in New
Hampshire.



2010 In-State Program�
NH Dream Vacation Photo Contest�
Two Ways to Win

Here’s How It Works:
1. Popular Vote
Boost your ratings at
NHDreamVacation.com! Vote
for your favorite images and tell
your friends to vote, too. There
are five prizes in the Popular
Vote category.



2010 In-State Program�
NH Dream Vacation Photo Contest�
Two Ways to Win

Here’s How It Works:
1. Judges Vote
A panel of judges will select one
grand prize winner at the end of
the contest.



2010 In-State Program�
Other Program Components

• Radio spots
• Web banners
• Mobile banners
• June, July, August email 

blast to NH email 
database

• Social Media (Facebook, 
Twitter, Flickr) 
• Public Relations
• NH Celebrity Dream 
vacations 
•  Weekly Irving Gas Card 
Drawings
• US Sweepstakes & 
Fulfillment Company



2010 In-State Program�
Partnerships



2010 In-State Program�
Ways for you to get involved

•  Create special NHDV packages: offer discounts & 
provide signs for pictures at your property

•  Hold your own contest in conjunction with NHDV 
on your website, blog, facebook & twitter accounts

•  If you have photographers onsite (i.e. zip lines), 
have contest cards available for photo ops

•  Place signs at your registration desk & offer to 
visitors during check-in



2010 In-State Program�
Ways for you to get involved

•  Include a segment about NHDV & your property 
in your next newsletter

•  Post about NHDV & your property on your 
website, blog, facebook & twitter accounts

•  Offer to print out a postcard of their contest entry 
to send to friends & family (if technically capable)

•  Include “NHDV” language in your Google paid 
search/Facebook PPC campaign



2010 In-State Program�
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2010 In-State Program�
Ways for you to get involved

•  Contact Tai Freligh, DTTD Communications 
Manager, for your materials (signs, logos, linking 
URLs, press release): tai.freligh@dred.state.nh.us

•  Visit www.NHDreamVacation.com to view 
submissions and encourage your guests to be even 
more creative!



2010 In-State Program�
For Your Information

•  The NH Visitors Guide features contest photos & 
we plan to do it again this year!

•  Contest photos may be used on the state website & 
in other marketing materials (i.e. event guides, 
newsletters) giving your property more exposure  



2010 In-State Program�
Questions/Comments

•  Thank you!


